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About BMS College of Commerce and Management

BMS College of Commerce & Management (BMSCCM), Bengaluru, 
was established in 2018 under the aegis of BMS Educa�onal Trust, 
one of Karnataka's leading educa�onal trusts. The trusts' legacy 
dates back to 1946, when late Sri B. M. Sreenivasaiah founded 
B.M.S. College of Engineering, and has since expanded into Law, 
Women's Educa�on, Technology, Architecture, and Commerce & 
Management. BMSCCM carries this legacy forward, offering 
undergraduate programmes in  Commerce,  Bus iness 
Administra�on and Computer Applica�ons, along with a Weekend 
Execu�ve Management Programme, BMSCCM is affiliated to Dr 
Manmohan Singh Bengaluru City University.

The College offers a student-centric campus with ICT-enabled 
classrooms, with modern infrastructure and ameni�es for a 
holis�c educa�on. Its academic focus spans across Commerce,
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Business Administra�on, Computer Applica�ons, Finance, Entrepreneurship, and Business Analy�cs, with 
emphasis on emerging areas like AI, Data Science, FinTech, Cybersecurity, Digital Marke�ng, and the Future of 
Work.

BMSCCM has earned several accolades, including the ET Business Awards 2024, the Vijay Karnataka & Bangalore 
Mirror Educa�on Excellence Award 2024, the Pride of Karnataka Award 2023, and recogni�on among India's 50 
Best Private B-Schools (2022), among others. As part of the broader BMS network serving over 25,000 students 
and a global alumni base exceeding one lakh, BMSCCM upholds the core values of Educa�on, Excellence, 
Entrepreneurship and Empowerment, fostering innova�on and collabora�ve learning for future-ready 
professionals.

CONFLUENCE-2026

• Interdisciplinary in nature – connects technology, business, and society 
• Future-oriented outlook – "Next Paradigm" underscores transforma�on 

and emerging opportuni�es 
• Strong relevance to Computer Science – encompasses AI, data science, 

cybersecurity, and digital transforma�on 
• Equally suited to Business and Commerce – covers innova�on, 

entrepreneurship, finance, management, and digital business 
• Addresses social disciplines – engages with themes of social 

transforma�on, inclusion, and the evolving digital society

Email: conference@bmsccm.ac.in
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The Themes of the Conference 

AI, Data & 
Intelligent Systems

• Ar�ficial Intelligence and 
Genera�ve AI

• Machine Learning and Deep 
Learning

• Data Science, BigData and 
Predic�ve Analy�cs

• Natural Language 
Processing and Computer 
Vision

• Intelligent Decision Support 
Systems

• Explainable and 
Responsible AI

• AI Applica�ons in Business, 
Educa�on and Society

• Human–AI Collabora�on

Digital Transforma�on 
& Emerging Technologies

• Digital Transforma�on and 
Digital Business Models

• Internet of Things (IoT)
• Cloud and Edge Compu�ng
• Blockchain and Distributed 

Ledger Technologies
• Industry 4.0 and Industry 

5.0
• Robo�cs and Intelligent 

Automa�on
• Digital Twins and Extended 

Reality
• Emerging Technologies and 

Business Transforma�on

Cybersecurity, Privacy & 
Digital Trust

• Cybersecurity and Cyber 
Resilience

• Data Privacy and Protec�on
• Network and Informa�on 

Security
• Cloud and IoT Security
• Cyber Risk and Threat 

Management
• Digital Iden�ty and 

Authen�ca�on
• Ethical Hacking and Cyber 

Forensics
• Digital Trust and 

Responsible Technology

Business Innova�on, 
Entrepreneurship 
& Digital Finance

• Innova�on and Technology 
Entrepreneurship

• Startup Ecosystems and 
Digital Ventures

• Venture Capital, Private 
Equity and Alterna�ve 
Investments

• FinTech and Digital Banking
• Digital Payments and 

Financial Inclusion
• Digital Currencies and 

Blockchain Finance
• Intellectual Property and 

Technology 
Commercialisa�on

• Women and Social 
Entrepreneurship

Digital Economy, 
Business Analy�cs 

& Strategic Management

• Digital Economy and 
Economic Transforma�on

• Business Intelligence and 
Analy�cs

• Financial and Marke�ng 
Analy�cs

• Data-Driven Decision 
Making

• Strategic Management in 
the Digital Era

• Digital Supply Chains and 
Opera�ons

• Pla�orm Economy and 
Business Models

• Computa�onal Economics 
and Decision Sciences

Human Capital, 
Leadership & 

Future of Work

• AI and the Future of 
Employment

• Digital Workforce and 
Future Skills

• Human Resource Analy�cs
• Employee Engagement and 

Performance
• Digital Leadership and 

Organisa�onal 
Transforma�on

• Reskilling and Upskilling
• Hybrid and Remote Work
• Diversity, Inclusion and 

Workplace Innova�on

Sustainability, 
ESG & Social Innova�on

• Sustainable Business and 
Sustainable Development

• Environmental, Social and 
Governance (ESG)

• Green Finance and Climate 
Finance

• Green Compu�ng and 
Sustainable Technology

• Circular Economy and 
Resource Efficiency

• Sustainable Supply Chains
• Social Entrepreneurship and 

Social Innova�on
• Technology for Inclusive and 

Sustainable Growth

Smart Society, 
Governance & 

Responsible Technology

• Smart Ci�es and Intelligent 
Infrastructure

• E-Governance and Digital 
Public Services

• Digital Society and Social 
Transforma�on

• Smart Healthcare and 
Educa�on

• Digital Inclusion and 
Accessibility

• Technology, Ethics and Social 
Responsibility

• AI Governance, Regula�on 
and Public Policy

• Digital Ci�zenship and Social 
Jus�ce

Email: conference@bmsccm.ac.in
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Guideline for Submission
• The abstract should be wri�en in clear and concise English.
• It must not exceed 200–250 words. Include the �tle of the paper, author(s) name, affilia�on, email-ID of the 

corresponding author and 4–5 keywords.
• The name of the presen�ng author should be underlined in the author list.
• Font: Times New Roman, font size 12, with 1.5 line spacing.
• The Paper should clearly reflect the novelty and relevance to the conference theme. 
• Abstracts must be submi�ed in MS Word format (.doc/.docx) via email to conference@bmsccm.ac.in 
• Note that each Author and Co- author should register on or before aforesaid date to get the cer�ficate and 

E-Copy.

Registra�on

Important Dates

Best Paper Award

• Last date for Registra�on and Abstract Submission
• In�ma�on of Acceptance of Abstract  
• Last date for full paper submission  
• Date of Conference                                                     
      

A cash prize of ₹25,000/- along with an official cer�ficate will be awarded for the Best Paper in each of the two 
categories—Online and Offline. The award will be presented to the outstanding paper based on its quality, originality, 
research contribu�on, and overall presenta�on at the conference.

Cancella�on Policy
Upon any cancella�on there will be no refund on the registra�on fees. Papers once submi�ed cannot be withdrawn.

Call for Papers

• The authors are invited to submit the Full papers of the Research/Review Papers. The papers will be peer-
reviewed and only the accepted and registered papers will be considered for presenta�on during the 
conference and publica�on in the proceedings.

• All submissions should be emailed to  conference@bmsccm.ac.in
• Authors are invited to submit original, unpublished research papers that are not being considered for 

publica�on elsewhere.
• Each paper should not exceed 12 pages, inclusive of figures, tables, and references. The review process will be 

double-blind, and authors must ensure their submissions are free from plagiarism and self-plagiarism, with 
an overall similarity limit of less than 10% and a maximum of 2% from any single source. Authors should 
adhere to the prescribed forma�ng guidelines for text, sec�oning, and referencing while preparing their 
manuscripts.

Audience
Academician / Industry Delegates 1000 50

1500 75

500

500

25

25

Research Scholars

UG and PG Students

Delegate-Par�cipant

Indian (Rs) Foreign ($)

Email: conference@bmsccm.ac.in

CONFLUENCE-2026

: 25th September 2026.

: 30th September 2026.

: 15th October 2026.

: 30th October 2026: In person presenta�on of paper at BMSCCM.

: 31st October 2026: Online presenta�on of paper on Zoom 

 mee�ng Link will be shared accordingly.
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Bank Details

Journal Publica�on Opportuni�es

All papers presented at CONFLUENCE 2026 will be published in the official Conference Proceedings in the 
Confluence 2026 Indexed Journal.Addi�onally, the Conference Scien�fic Commi�ee will select the top [e.g., 
10-15%] of presented papers for poten�al publica�on in high-impact Scopus-indexed, Elsevier and ABDC 
journals at addi�onal cost. Guidelines for journal Considera�on:Substan�al Extension: Invited authors must 
extend their conference paper by adding at least 30-50% new technical content, data, or analysis.Plagiarism 
Policy: Duplicate submissions are strictly prohibited. The extended paper must feature a new �tle and abstract 
to comply with interna�onal publishing ethics.Authors will be in�midated accordingly.

Contact Us

• Mr. Balaram M: +91-9738289133 - Asst. Professor, Department of Computer Applica�on, BMSCCM
• Ms. Shrinkhala Kumari: +91-7544936818 – Asst. Professor, Department of Computer Applica�on, BMSCCM
• Email: conference@bmsccm.ac.in

1. All Par�cipants will receive conference kit at the registra�on desk.
2. Hospitality from BMSCCM is arranged for all par�cipants.
3. Kindly share transac�on details on email id :conference @bmsccm.ac.in for payment receipt.

Name :Bank of India
Name: BMS COLLEGE OF COMMERCE AND MANAGEMENT
Account No : 840210110008715
Customer ID : 193681660
Account Type : Savings Account
IFSC Code : BKID0008402

Delegates can remit the registra�on fee to the following bank account or Scan the QR Code provided

Scan the QR for PaymentScan the QR for Registra�on

Email: conference@bmsccm.ac.in

CONFLUENCE-2026
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Architec�ng the Next Paradigm of Business Innova�on, 
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Chief Patron
Dr. B S Ragini Narayan
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Chairman
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Convenor
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Principal, BMSCCM

Organising Secretary
Dr Kiran Kumar M N

HOD, Department of Computer Applications
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ADVISORY COMMITTEE

Prof. Dr. Umberto Sulpasso
 Senior Fellow, Center for Digital Future
Annenberg School of Communication, 
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Skyward Publishers
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Founder Chairman Global Economic Forum
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Professor of Practice
Department of BCA,

BMSCCM
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Assistant Professor,

Department of BCA,
BMSCCM

Mrs. Tejashwini
Assistant Professor,

Department of Commerce, 
BMSCCM 

Dr. Komalatha B C
Assistant Professor,

Department of Commerce, 
BMSCCM 

Mrs. Anvitha Mallya
Assistant Professor,

Department of Management,
BMSCCM 

Ms. Abhigna .J
Assistant Professor,

Department of Management,
BMSCCM 
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Norwegian University of 
Science and Technology, Norway

EMINENT SPEAKERS

CONFLUENCE-2026

 Director, 
Samsung Research India,

India

Senior  Professor
  Department of Computer 

Science,Bangalore University,
India

Founder, FaceLive 
 IIM Kozhikode, India

Senior Engineering Manager,
AI/ML at Kinaxis, India

Director of Technology, Zometric AI
IIM Kozhikode, India

 Senior Fellow, Center for Digital Future

Annenberg School of Communication, 

University of Southern California, 

Los Angeles, USA

Digital Brand Ambassador and 

Chairman of Vision Digital India &  

Founder Chairman Imperial College and Vice 

Chancellor Global Digital University USA  and 

Founder Chairman Global Economic Forum

Associate Professor of Finance,

IESEG School of Management,
France

Chief Strategy & AI Officer, 
Bandhan Technologies,

India 

Founder, Sylvr,
India

Senior, Vice President 
Persistent Systems,

India

Principal, Bunts Sangha Mumbai’s 
Anna Leela College of

Commerce and Economics, India

Professor of AI/ML and Section Chair – IEEE

Norwegian University of 

Science and Technology, Norway

Prof. Dr. Umberto Sulpasso Dr Hari Krishna Maram Dr. Hanumanthapppa M Prof. Dr. Mohammed Zakriya

Dr. Hiren Dand, Ph.D. Mr. Ashwini Agarwal Mr. Saahil Bahnot Mr. Avinash

Mr. Niranjan B Patil Mr. Vikram Singh Mr. Ramesh Krishnan Mr. Archimedha

Prof. Dr. Kiran Raja B




